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1. X\ (EHLEME % ¥ Million %)
Financial Results 20104 L34 # | 20094 £ 4 #A 18 R 20104E@ HAIEIE5HE | 20004 B EIE#E R
2Q FY2010 2Q FY2009 Balance 2010Forecast 2009Result Balance
1) E#E & %8 & % % %@ BEX % & % & %+ %@ BEX
Consolidated Amount Amount Amount % Amount Amount Amount %
5t il =
Sales 56,105 57448 (A 1,343 | A 2.3 120,000 121,223 (A 1,223 (A 1.0
5% £ [R il
Cost of sales A 34598 (A 35615 1,017 29 A 74,000 | A 75,821 1,821 24
5t £ = F b
Gross profit 21,507 21,832 (A 325 (A 1.5 46,000 45,401 598 1.3
R 5 - & B B B
Operating expenses A 19,791 | A 20,727 935 45 A 41500 | A 41,867 367 0.9
= * 1 En
Operating profit 1,715 1,105 609 55.2 4,500 3,534 965 27.3
= * AN i=| =
Non—Operating profit A 72 |A 321 249 775 O A 0 0 —
#® ® 1 En
Recurring profit 1,642 783 859 109.6 4,500 3,534 965 27.3
i Al =] %
Extraordinary profit A 60 133 |A 193 — A 60 54 (A 114 —
L 5] ;L] i
Income before Taxes 1,582 916 665 72.6 4,440 3,588 851 23.7
FEABR-ERBRUEBXR
Income Tax A 554 |A 472 | A 82 |A 174 A 1,940 | A 1,616 (A 323 | A 20.0
E N B OF R OB &
Amount of adjustment A 202 (A 31 |A 170 |A 538.2 0 43 (A 43 —
Mmoo H (s H) MR &
Net profit 825 412 412 99.9 2,500 2,016 483 240
51 il & A0 7
Depreciation A 2,563 | A 3,040 476 15.7 A 5489 [ A 6,375 886 13.9
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20104 L3 81 | 20094 £ 447 = 5 2010 BEMEIESHE (20094 @ HAR A& 18R
2Q FY2010 2Q FY2009 Balance 2010Forecast 2009Result Balance
2)H& & %8 % % & & BEE % & % %@ % & BEE
Non Consolidated Amount Amount Amount % Amount Amount Amount %
5t i =
Sales 49,443 50,461 | A 1017 |A 2.0 106,000 107015 (A 1015 |a 09
5t L IR il
Cost of sales A 31073 | A 31,940 866 2.7 A 66,700 (A 68,228 1,528 2.2
5t £ s Fl E5
Gross profit 18,369 18,520 | A 151 | A 0.8 39,300 38,787 512 1.3
iR 5t — K B B B
Operating expenses A 17,101 | A 17,796 694 3.9 A 36,100 (A 36,331 231 0.6
= E3 F =
Operating profit 1,267 724 543 75.0 3,200 2,455 744 30.3
= E 3 AN # E5
Non—Operating profit 567 641 | A 73 | A 11.5 700 764 (A 64 | A 8.4
#® B F =
Recurring profit 1,835 1,365 469 344 3,900 3,219 680 211
S Al # En
Extraordinary profit A 90 | A 14 | A 75 | A& 5137 A 90 (A 25 | A 64 (A 2544
L) 5| :0} i EA
Income before Taxes 1,745 1,351 394 29.2 3,810 3,194 615 19.3
FEABR-EEBRUEBER
Income Tax A 400 | A 242 | A 158 | A 65.3 A 1,410 |A 1,253 | A 156 |A 125
= N B OF R OB OE
Amount of adjustment A 202 | A 109 | A 92 | A 83.8 0 80 | A 80 —
™o H) MR &
Net profit 1,142 998 143 144 2,400 2,021 378 18.7
5 i & A 7
Depreciation A 1,999 | A 2,282 283 124 A 4491 (A 4795 304 6.3
B 5% M =
Sales Volume 25,035 25597 | A 562 | A 2.2 54,311 54484 (A 173 (A 0.3




—MIKUNI CCBC —

(B EAH% (¥ Million*%)

wLEE = kS FENLE LERMRI 2

Sales Operating Profit Recurring Profit Net Profit
3)F44t 20104 £ 4| 20004 L) (BRI 2010 L2000 L8| HRE | 2010F L35 [2000F Lk BERE (20105 4| 20005 Lk BRER
Consolidated Companies |2Q FY2010|2Q FY2009 % 2Q FY2010{2Q FY2009 % 2Q FY2010 | 2Q FY2009 % 2Q FY2010/| 2Q FY2009 %
=E7—X(#)
Mikuni Foods Co. Ltd. 5,187 5338|A 238 115 A 78 - 96 A 91 - 66 A 73 -
ZEOACRTAIRFRL—23 (%)
Mikuni Logistics Operation Co.,Ltd 5,150 5,146 0.1 A 29 A5 - A 35 A6 - A 23 A6 -
ZEBR#EY—E X(%
Mikuni Vender Service Co.Ltd. 1,310 1,488|A 120 97 127 23.7 97 128|A 238 55 72 243
=EY—ER®
Mikuni Service Co. Ltd. 738 839|A 120 30 28 6.8 26 24 8.4 15 146 89.3
ZET7ETT1vIH
Mikuni Aseptic Co.,Ltd. 1,208 1,306|A 75 118 157 244 103 123|A 16.3 58 72 20.3
=E7A4
Mikuni Wine Co.,Ltd. 1,124 1,069 5.1 3 A 37 - 13 A 50 - 3 A 36 -
HYRBILa—E—#)
Crystal Coffee Co.Ltd. 452 478|A 54 A 28 A 19 - A 29 A 21 - A 29 A 81 -
H=EE—4—X-H—EXM
Shin Mikuni Motors Service Co.Ltd. - 191 - - 20 - - 20 - - 10 -
=)
Total 15,173 15,860|A 4.3 307 193 59.0 271 126 113.7 144 106 36.3

F)H=EETE—2—X - —E XA#)I£20095F6 B 1 B TSGE—2—RMIZEEL. BRIMITEZ L LAY ELT, #. Rt 02009FDEEIESRZOEBETHYET




2. 5t EEDAR

—MIKUNI CCBC —

(BALBEAM-%)(¥ Million+%)

Sales Revenue by Category 2010FF L4 £ 20094 3 #4 O 2010 B HARIA | 20094 @ HEE b5
1st half FY2010 1st half FY2009 Balance 2010Forecast 2009Result Balance
& % R € % ke & % HmEE € % & %8 € % HmEE
Amount Share Amount Share Amount % Amount Amount Amount %
c a A - a2 - 3
P 7| Coca—Cola 7,284 13.0 7,308 12.7| A 24| A 03 15,200 15,024 176 1.2
c'; f'( : 7 7 b 3
b t Fanta 2,428 4.3 2,723 47| A 295 | A 108 5,300 5,678 A 378 A 67
e a % 0} fth
r Others 1,834 3.3 1,444 2.5 390 27.0 3,050 3,254 A 204 A 63
B it
Sub Total 11,546 20.6 11,475 20.0 71 0.6 23,550 23,956 A 406 A 17
S 3 - v 7
E Georgia 12,237 21.8 12,221 21.3 16 0.1 25,300 25,111 189 0.8
n 3F 7 4 T YU 7 R
c Aquarius (% 1) 4139 714 4,367 7.6 A 228 | A 52 10,600 9,998 602 6.0
S R * <]
: Tea 7,054 12.6 7,911 13.8] A 857 | A 10.8 15,200 16,512 A 1312 A 79
n B e T
: Fruit 1,863 3.3 2,361 41| A 498 | Ao 211 4,100 4,790 A 690 A 144
s % 0} fth
Others 4417 7.9 4177 7.3 240 5.7 9,900 9,450 450 4.8
&t
Sub Total 29,710 53.0 31,037 540 A 1327 | Ao 43 69,100 65,861 A 761 A 12
% 0} fth
Others (*2) 199 0.4 204 04| A 5[ a 25 473 509 A 36 A 7.1
&t
Sub Total 41,456 73.9 42,717 744 A 1261 | Ao 30 89,123 90,326 A 1,203 A 13
o z | MRS EEt S—AT
t @ [For Other Bottlers & Supermarket, CVS Center 4,892 8.7 4616 8.0 276 6.0 11,000 10,538 462 4.4
h o it z ) ftt
:' Others (*3) 3,096 5.5 3,128 54| A 32| A 10 5,877 6,152 A 275 A 45
s BRet (ELHEEE)
Subsidiary companies 6,661 11.9 6,987 122 A 326 A 47 14,000 14,207 A 207 A 15
&t
Sub Total 14,649 26.1 14,731 256| A 82| A 06 29,820 30,897 A 1,077 A 35
& #* a8 it
Consolidated 56,105 100.0 57,448| 1000/ A 1343 | Ao 23 120,000 121,223 A 1223 A10

(% 1) :7HIYT7R AN=DVUT IR (R EERTISE D)

(*x2): RFv7
(*3):JRMA]T th

(* 2):Snack etc.
(*3) :For JR etc.

(* 1) :Exclude Aquarius sparkling (Carbonated sub total include)
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3. REZEDWR
Item of Operating Expenses
(BAEBM-%C Million+%)
20104 £ 5 £ | 20094 £ 5+ #f =5 B4 20104 BHHE EFHE | 20094 B L i HIEL
2Q FY2010 2Q FY2009 Amount % 2010Forecast 2009Result Amount %
B ANGE
. Personnel A 35600 A 3,725 165 4.4 A 7530 A 7,579 49 0.7
BHiR#E A
N | Vending machine A 2438 A 2829 391 13.8 A 5331 Ao 5892 561 9.5
z BR5E FHuH
~ | Sales Commission | A 3265 A 3347 81 24 A 6,926| A 6,970 44 0.6
C LERIRE
2 Promotion A 1727 A 1559 A 167 A 10.7 A 3670 A 3,178| A 491| A 155
s MminEF
CI’ Logistics A 3638 Ao 3,800 161 4.2 A 7,756 Ao 7892 136 1.7
| TEBRVRATLBEEER
d |Information System| A 300| A 350 50 14.3 A 607| A 638 31 50
: Hil
e Vehicles A 225| A 247 21 8.7 A 454| A 493 39 7.9
d F0ith
Others A 1946 A 1936| A 9] A 05 A 3,826 A 3,684| A 141| A 3.8
MRt (FTHEE)
Subsidiary companies | A 2689 A 2931 241 8.2 A 5400 Ao 5536 136 2.5
pE] & & &t
Consolidated A 19,791 A 20,727 935 45 A 41,5001 A 41,867 367 0.9




—MIKUNI CCBC —
4. FGEXN-FAREOHME
Non— Operating profit./Expense, Extraordinary profit.”Expense

(BB AF-%)(¥ Million%)

20104 £ 358 | 20094 + 381 1R BIEELE bol0E BIIE ERtE 2000 BmMER| 12 BI&ELL
2Q FY2010 2Q FY2009 Amount % 2010Forecast | 2009Result Amount %
. N BEEERE NET
; SO - Employment of Funds 81 58 22 38.3 182 165 17 10.6
ol B BRELE
B8 ° Ik Dividends Received 427 598 A 170 A 285 431 606 A 174 A 288
#* . BEEMIA
i Rental Income 201 207| A 5| A 2.7 418 413 5 1.4
i BRI
a Loss on Disposal of
. Vending Machine A 116| A 107 A 9] A 9.1 A 208| A 196| A 11| A 5.8
¢ ZDHh NET
Others A 25| A 115 90 781 A 124| A 223 99 442
ARt (BTHER)
Subsidiary companies A 640| A 963 322 33.5 A 700 A 764 64 8.4
= L a &t
Consolidated A 72| A 321 249 715 0| A 0 0 —
e o ';l B ;@Hﬁ}ﬁ% _ _ _ _ _ _
I : n Loss on impairment 4 4
B 0 ik Toft
Einy tn Others A 90| A 14] A 75 — A 90| A 21| A 68 —
MRt (ETCHELE)
Subsidiary companies 29 147 A 118 — 30 80| A 50 —
= L a B
Consolidated A 60 133 A 193 — A 60 54| A 114 —




.

RIFREE RV BIMIENREEE

Plant & Equipment Investment and Depreciation Expenses

—MIKUNI CCBC —

(AL BAH) (¥million)

E#ft Consolidated

B {X Non—Consolidated

20104 L4 Hf 2009 EHE] (20105 @B EE 20104 L HHj 2009 EFE]  [2010E @B EE
2Q FY2010 2Q FY2009 2010Plan 2Q FY2010 2Q FY2009 2010Plan
LE o B 5t 1% 2=
C 3 Vending Machine 1,808 1,992 3,769 1,596 1,727 3,241
e i B Y - 8B £ Y
M Buildings 860 234 2,059 50 233 1,229
r: 2 1% W 3 B
:t B Equipment 462 1 239 0 0 45
= B - F & #
. Others 69 140 253 52 132 236
" &t
Total 3,201 2,366 6,322 1,659 2,092 4,752
B E A E
Depreciation 2,563 3,040 5,489 1,999 2,282 4,491




—MIKUNI CCBC —

6. 75K BIBRFE %

Sales Volume by Brand (Bifii:Fc/s-%) (1000case*%)
20104 _E 4 20094F E 3 5] B R 20104 EHUEESIE |  20094F I B R
1st half FY2010 1st half FY2009 Balance 2010Forecast 2009Result Balance
8= 744 i HERCLE 8= W E 8= 8= 8= W E
Volume Share Volume Share Volume % Volume Volume Volume %

a v . =] — Z
Coca—Cola 3,938 15.7 4,186 16.4 A247 A>b)9 8,157 8,563 A406 A 47

a Hh - a3 - 3 £ 0
Coca—Cola Zero 1,299 5.2 1,048 41 251 23.9 2,795 2,239 555 24.8

o 3 — P 7
Georgia(Coffee Drink) 4,840 19.3 4,778 18.7 61 1.3 9,983 9,906 77 0.8

9 T | 7 z
Aquarius(Sports Drink) 2,826 11.3 2,851 11.1 A25 A 09 7,054 6,613 441 6.7

3 i3 = ®
Sokenbicha(Blended Tea) 1,482 5.9 1,654 6.5 A172 A 104 3,251 3,573 A322 A 90

7 7 v 5
Fanta 1,928 1.7 2,096 8.2 A167 A 80 4,089 4,400 A3l A7l

E # 7 3 v F #
Flagship Brands Total 16,313 65.2 16,614 64.9 A300 A 18 35,328 35,294 34 0.1

h + & K > A
Canada Dry 486 1.9 486 1.9 1 0.2 1,036 1,029 7 0.6

- (F C ®» ) - & E
Hajime/Ayataka(Green Tea) 975 3.9 1,140 45 A165 A 145 2,345 2,402 A58 A 24

=

Huang(Oolong Tea) 830 3.3 899 3.5 A69 A 77 1,764 1,901 A136 A 72

# ® (3 =
Kochakaden (Black Tea) 696 2.8 667 2.6 28 42 1,397 1,370 28 20

h B 2 Pl w®
Karada Meguricha(Blended Tea) 225 0.9 295 1.2 A70 A 238 450 583 A133 A 228

ST RITNL VA —F — X
Mineral Water 1,351 54 1,109 43 242 21.8 3,245 2,730 515 18.9

E = v v A A4 F
Minute Maid 714 2.9 722 2.8 A8 A1l 1,550 1,657 A8 A 05

R A
Qoo/Hi—C (Fruit Juice) 839 34 930 3.6 A9 A 938 1,740 1,905 A166 A 8.7

% ()] #h
Others 2,606 104 2,735 10.7 A129 A 47 5,456 5,713 A257 A 45

& H
Total 25,035 100.0 25,597 100.0 A562 A 22 54,311 54,484 A173 A 03

X MOKEEY.ZFIT.WVBIETT



7. I\ r—CRIRE R

Sales Volume by Package

—MIKUNI CCBC —

(B Fc/s %) (1000case-%)
20104 L S 83 20094F I 83 B R 20104 EHSE 5+ E| 20094F 58 HSE 4K 1 W
1st half FY2010 1st half FY2009 Balance 2010Forecast 2009Result Balance
BE B BE B 8= i BE BE BE HREE
Volume Share Volume Share Volume % Volume Volume Volume %
)a—+T N
Returnable Bottle 374 1.5 415 1.6 A40 A97 747 807 A60 A 75
~350m| 1,698 6.8 1,678 6.6 20 1.2 3,490 3,390 100 3.0
~500m| 4,614 18.4 4,333 16.9 281 6.5 10,773 9,995 7178 7.8
E ~1000m| 157 0.6 182 0.7 A26 Al141 357 398 A4l A 103
T ~
1500ml 1,687 6.7 1,664 6.5 23 1.4 3,490 3,403 87 2.6
~2000m| 3,415 13.6 3,740 14.6 A326 A8.7 8,001 8,304 A303 A 3.7
it
ub Total 11,570 46.2 11,598 45.3 A28 A02 26,111 25,491 621 2.4
~200m| 4,061 16.2 4,084 16.0 A23 A06 8,449 8,396 53 0.6
ﬁ ~
— 250m| 382 1.5 506 2.0 A124 A245 783 998 A215 A 215
c ~350ml
ﬁ 1,755 7.0 1,894 74 A138 A73 3,711 3,982 A271 A 68
~ ~500m| 250 1.0 295 1.2 A45 A154 508 588 AS80 A 136
B
Sub Total 6,448 25.8 6,779 26.5 A331 A49 13,451 13,964 Ab513 A 3.7
7 I
Bottle Can 429 1.7 568 2.2 A139 A245 812 1,089 A277 A 254
SAYS - RS —
Syrup * Powder 5,750 23.0 5,720 22.3 30 05 12,162 11,989 173 14
Tz D
Others 464 1.9 518 2.0 A54 A105 1,028 1,144 Al116 A 102
& it
Total 25,035 100.0 25,597 100.0 Ab562 A22 54,311 54,484 A173 A 03




—MIKUNI CCBC —

8?"'*)[’3“&&%& (Bf1:Fc/s-%)(1000case %)
Sales Volume by Channel 20104F E 353 20094 b 4 I 2010 BMISTEAE| 20094 B B R
1st half FY2010 1st half FY2009 Balance 2010Forecast 2009Result Balance
HE 47424 HE 47424 HE Bim = HE e HE Bim
Volume Share Volume Share Volume % Volume Volume Volume %
3 — VA -
Supermarket 7,095 28.3 7,409 28.9 A314 A 42 15,873 16,046 A173] A 11
C \" S
A Convenience Store 2,369 9.5 2,264 8.8 105 4.6 5,206 4,956 250 5.1
7ldjEm B - & & B
J} ; Liquor shop,Grocery shop 1,362 5.4 1,521 5.9 A 159 A 105 2,882 3,072 A190| A 62
| n |8 B I3
Ale Restaurant,Fast food 3,987 15.9 3,993 15.6 A7 A 02 8,479 8,427 52 0.6
° |z () it
Others 2,759 11.0 2,766 10.8 A7 A 03 5,966 5,938 28 0.5
B
Sub Total 17,571 70.2 17,954 70.1 A382 A 21 38,406 38,438 A32] AO0.1
ILY—ER
Full service 1,464 29.8 1,644 29.9 A180 A24 15,905 16,046 A4 A 09
& &t
Total 25,035 100.0 25,597 100.0 A562 A 22 54,311 54,484 A173] A 03
FENRYR: Fr—ViE, MEEGEOFEFRYI—TYNIBHRIESRR(LHNERRLEICHFEL-AROFTYET)  SEERESARL—av (BG#HFE, FL2EERS) LTWSARBORTLET
ZIH—ER: LuMEE. ERBERBEL. ARL—ar (MR, R LEEBE)#TIHEDRR
X EMEIE, 201056 ARBETOF Y RIVICETEET,
Advance: Ordinary sales (operations done by customers)
Full Service: Full operation service by Bottlers. (mainly with vending machine)

Note: Sales volume is based on channel of Jun. 2010

9. F¥RILANT—4 vk, 27 (0TC)
Market Share by Channel

(%)
2008.1-6 2008.7-12 2009.1-6 2009.7-12 2010.1-6
A—/I\—
Supermarket 212 221 21.9 22.6 20.7
CVS
Convenience Store 14.1 14.6 140 15.2 14.9
ERAE
Liquor shop,Grocery shop 315 329 33.0 32.1 314
OoTC&t
Total 20.4 21.0 20.6 21.3 19.9 |Hi#: 27— (Source: Intage Store Audits)
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New Products

—MIKUNI CCBC —

REHE FES
1 ST Sales Volume Sales Revenue
Sales Volume & Revenue of New Products Fa/s R EE(%) "55A AL (%)
(1000case) (%) (¥million) (%)

20104F £ 4 #A

1st half FY2010 1,216 49 2,637 6.3

20094F k4 #A

1st half FY2009 1,986 8.1 3,750 8.4

= -]
Difference A 770 A 32 A 1113 A 21
AS i
Sales Trends of Main New Products (1000case)( ¥ Million)
HEHRA n"olr—o ATa)— LtHA RFEE BH (%) FLE R (%)
New Products Container Category Launched month| Sales Volume Share Sales Revenue Share

SA—CTFIASIRTOUTUITLUR PRIVR a—k— 1A
GEORGIA VINTAGE BARISTA CHAMPION BREND|CAN185 Coffee Jan. 323 1.3 856 2.1
e 23 2R
AYATAKA PET280, CAN350 GREEN TEA Feb. 185 0.7 412 1.0
ap-a—5 ¥Aazl)— R 4A
COCA-COLA ZERO FREE PET500/1500, CAN350 Carbonated Apr. 171 0.7 309 0.7
FHOITYTR RiR—=5)4 B 4K
AQUARIUS SPARKLING PET500/1500 Carbonated Apr. 84 0.3 188 0.5
S3—CFIRTLYY TS5YHR a—k— 3R
GEORGIA ESPRESSO BLUX BottleCAN275 Coffee Mar. 69 0.3 155 0.4
J5— ZDith 2R
GLACEAU PET500 Other Feb. 20 0.1 40 0.1
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11. BB AR STEHIFENIKS

Vending Machine

&R A
201046 8 | 200946 A Balance 20094 5 Balance 20104E5HE
JUN.2010 | JUN.2009 B #s= || DEC.2009 B te 2010Plan
Number % Number %
R/PET B B
T CAN 67,022 69,297| A 2275| A 3.3 67,894 A 872 A 13 68,094
y % RE L
T Bottle 321 324  A3| AO09 3220 A1l A03 322
AN
Pack 1,846 2,026 A 180 A 89 1,928 A 82| AA43 1,828
h v i
Cup 4,431 4649 A 218 A 4.7 4,585 A 154 A 34 4,485
& &t
Total 73,620 76,296| A 2676| A 3.5 74,729 A 1,109 A 15 74,729
c V4 TAVZ.S
? ;J_t Advance 13,042 14,777 A 1,735 A 11.7 13,875 A 833 A 60 12,875
5 TLH—ER
) Full Service 60,578 61,519 A 941 A 15 60,854 A 276 A 05 61,854
r =} it
g Total 73,620 76,296| A 2676| A 3.5 74729 A 1,109] A 15 74,729
BRaStEaH
Number of Mikuni Foods 14,364 14,268 96 0.7 14,213 151 1.1 14,163
FREBEASH
New Vending Machine 2,729 3,506 A 777 A 222 5,045 5,800
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